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Sealy bounces back onto the TV

Following last year’s hugely successful regional TV campaign Sealy is launching back onto our television screens from late February 2007.

Sealy, the world’s biggest bed brand, saw amazing success with the TV adverts that ran in Scotland and the North of England and have decided to broadcast the two adverts to the whole of the UK for an exciting five month campaign.

The investment in the production of the adverts and its high profile broadcast schedule highlights Sealy’s commitment to the industry: firmly placing it as a leader in the bed market.

The two commercials, “Clipboard” and “Secret”, illustrate the amazing sleep powers that Sealy beds have – that the moment you lie on a Sealy, you’ll be off to sleep - from both the customer and the retailer perspectives.  

The adverts will be broadcast on Channel 4, Five, ITV2, 3 and 4 and the other key satellite channels.  Over its five month broadcast period it will reach a staggering 30m adults.

Neil Robinson, Sealy’s Marketing Director said: “We are very excited about getting back into people’s living rooms with our TV advertising campaign.  We are confident the British public will love the humour of the adverts and will want to have the Sealy experience in their own bedrooms.  

“With our commitment to investment in the market, coupled with our first class service levels, there has never been a better time for the retailer to re-evaluate the Sealy offering compared to that of some of our competitors”

For further information about Sealy visit www.sealy.co.uk 
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