(Issued with Jason Gillespie image May 2007)

Sealy – the official bed for ACTIVE people

It’s official! Active people would rather sleep in a Sealy bed than any other bed brand.

Research conducted by the world’s leading bed manufacturer found that the type of people that buy its products are more likely to be the type of person that leaps out of bed every morning than the type that lies in ‘til noon.

The research categorised consumers according to how they viewed sleep.  The categories included The Science of Sleepers, Functional Sleep Lovers, Premium Bed Lovers, Affordable Style Seekers, Uber Premium Comfort and No Nonsense. 

Most of Sealy’s customers fall into the Science of Sleep category, including 

Yorkshire County Cricketer and Australian Test Cricketer, Jason Gillespie, who recently took delivery of a Sealy Mirrorform bed and commented: “I need my sleep after a hard days bowling and on this bed I get it.”
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Notes to Editors

· Sealy is the world’s biggest bed brand.

· Sealy United Kingdom operates under licence from Sealy Incorporated in North Carolina, USA. The company's success in the UK started in 1974, following the acquisition by the Silentnight Group of local bedding and furniture company M Hackney & Co, in Aspatria, West Cumbria.

· Since Sealy was established in the UK, it has remained one of the fastest growing brands and has consistently achieved record sales - a significant achievement in the present economic climate and an increasingly competitive market place.

· For more information visit www.sealy.co.uk
At the top of the market with a huge 25% of the share is the Science of Sleep category.  These people appreciate the health benefits of the right bed and are keen to ensure they have the right technology to maximise those benefits.  Science of Sleep-ers are opposed to spending time in bed as they see it as being lazy and can often be heard saying “I spend as little time as possible in bed.”

21% of bed buyers are Functional Sleep Lovers who are very similar to their higher class friends Premium Bed Lovers but with a more practical attitude to buying a new bed, and will only do so if they really have to.  Functional Sleep Lovers love spending time in their bed and explain that their bed “is like a sofa the way I use it.”

Affordable Style Seekers make up 20% of the market and have very little relationship with their bed and would see the style of a potential new bed as the most important factor.

17% of the market is Premium Bed Lovers who are very appreciative of their bed and enjoy going to bed.  Premium Bed Lovers have been heard to say: “My bed makes me happy” and “My bed is my sanctuary”.

The smallest percentage of the research at just 4% is the Uber Premium Comfort section followed by 13% of all bed buyers who fall in to the No Nonsense category.  The No Nonsense sleepers have little involvement with their bed and see it as just something they sleep on.

Like Jason Gillespie, Science of Sleep-ers are most likely to have a Sealy bed such as the new Mirrorform.  The new range, which is unique to Sealy and the UK, has been significantly re-designed to offer a fabulous new look, more choice and a new, technically advanced memory core that enhances support for perfect spinal alignment.  Not only does it give you that much needed good night’s sleep, but it also has the technology to keep your body temperature just right regardless of what season it is.

